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HAUTE-COUTURE, HISTORY AND UPDATE

CULTURAL MODELS - THEIR INFLUENCE 
ON FASHION

 

The paper proposes to decrypt elements which 
make up the world of haute-couture, history and 
update, verbal and non-verbal communication theory, 
the social dimension of fashion, of colour in fashion, of 
materials specific for a world with an intrinsic tendency 
aided by handcrafting and high-tech. All these are 
inspired by various cultures and in their turn assert 
themselves as cultural models.

Haute-couture creations are an art, a practical art, 
a plastic art, as they have been throughout their 
history. Many of the sciences we have today have 
started as arts, and have remained arts, enjoying as 
well a strong theoretical and scientific base, thus 
enhancing creativity [1, 2].

Fashion in its superior content is a product of 
visionary artists, with elevated and yet realistic tastes, 
spirits capable of pertinent intuitions and endowed 
with creative potential. As a show-generating art, 
fashion also possesses and carries the ineffable play of 
beauty as a law of nature, to whom people owe rituals, 
exceptional states of mind which become cultural 
models.

 

To speak of the Romans means to think of the toga 
worn by illustrious tribunes and their specific 
aristocratic sandals, turned into cultural models and 
worn in various forms throughout time. To think of the 
Phoenicians means to recall purple dye, inseparable 
from the fascinating world of colours.

African art generating leitmotifs for all designer 
generations; the Greek culture, with its famous Greek 
veil present in all collections; the French bourgeoisie 
with its renowned footwear models whose shapes 
expressed social class; Chinese art; discovering 
diamonds, pearls; all these and so many others have 
generated in their turn fashion trends which have 
become cultural models [3] (Figures 1-8). 
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The end of the Second World War takes us far 
away from the period of poor fashion and onto an 
openness to beauty. The ample and slim shape, a young 
American style, the heel of the '20s and subtle footwear 
are characteristic of this period [4] (Figure 9).  
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The '50s marked by the “Dolce Vita” style named 
for the film of the famous director Fellini in the early 
'50s lead us towards their end to a fashion that enables 
the foot to breathe. Ample cuts, the Nilo line, diagonal 
lines, pearls bring a touch of novelty [5] (Figures 10-12).

The '60s start off shyly, with the elements of line 
“A”, the elongated toe, the “Gondola” line with 
hourglass heel, bows and coloured stones. Then as a 
sudden awakening, the “Beatles” emerge proposing a 
new cultural model together with “Op Art” fashion. 
Courege becomes the innovator of the period by 
introducing plastic which becomes a cultural model [5] 
(Figures 13-17). 
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The “Hippy”, “Folk”, “Ethnic” styles influence 
fashion both culturally and esthetically by opposing to 
the economic and social crisis of the years. 

“Easy Rider” becomes a new cultural model. 
Platforms, rounded shapes, over-knee boots emerge 
[5] (Figures 18-21). 
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Returning to classic and luxurious styles is the 
model taken in fashion after industrial rehabilitation 
and regaining social equilibrium in the '80s. Comfort 
and reasoning have their say. Everything is balanced 
between office looks and glamorous restaurant 
evening outings. Tubular boots will also assert 
themselves [5] (Figures 22-24). 

The '90s become a model of all past eras. Spacious 
volumes from high to low heels, the freedom of colours 
and materials set free the designers' imagination [6] 
(Figures 25-26).
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Modern, “hi-tech” technologies, as well as a 
return to traditions and nostalgia will influence the 
2000s. The economic and social crisis will take their toll. 
“Going back in time” will be the way out. All forgotten 
traditions and crafts will return and the cultural models 
of the past will become those of the future.

Intellectual communication, the manner of 
artistically reinterpreting characteristics of different 
cultures, development of message vertically and 
horizontally requires that the designer analyze 
integrant elements to process communication.

CONCLUSIONS
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The emergence of a new idea, of the evolution 

throughout the creative process, can be correlated 

with the social dimension of creativity. Creativity 

implies the genius of persuading others that they need 

what your creative mind only can offer. Thus, the social 

dimension of creativity can be described as a model of 

converting members of the social group to an imitation 

complex, as a result of the act of creating.

The artistic show, which is then broadcast through 

the media, and its dimensional, material and colouristic 

transposition implies a profound knowledge of cultural 

philosophy, of the present, of anticipation. Each 

historical period must be studied thoroughly, in all 

constituting aspects which converge in approaching 

the concepts of innovation and performance in 

footwear design.

Fashion in its superior content is a product of 

visionary artists, with elevated and yet realistic tastes, 

spirits capable of pertinent intuitions and endowed 

with creative potential. As a show-generating art, 

fashion also possesses and carries the ineffable play of 

beauty as a law of nature, to whom people owe rituals, 

exceptional states of mind which become cultural 

models.

The paper will continue with the presentation of 

elements regarding “Dimensions, materials, colours in 

haute-couture accessory fashion throughout time”, 

being  part of the undertaking of ICPI Design Centre to 

promote technical-artistic solutions at a higher level, 

targeting great companies in the field of footwear. 
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